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Over the past decade, Panama has been 
one of the fastest growing economies 
globally. Following an average growth of 7.2 
percent between 2001 and 2013, according 
to the World Bank, it is expected to be Latin 
America´s most dynamic economy in 2017. 
In contrast with the region´s close to 
1% contraction, Panama´s economy grew 
4.9 % last year and is estimated to grow 
5.8% in 2017, boosted not only by prudent 
fiscal policy and a swathe of infrastructure 
projects, but also by the inauguration of 
the widened Panama Canal in June 2016. 
Following the $5.3 billion expansion 
project, the canal is taking on a bigger role 
than ever before. The majority of the global 
fleet now fits through the canal, and from 
the over 960m cubic metres of cargo that 
passed through it in 2015, its capacity has 
increased to 1.7 billion cubic metres. The 
expansion will also double the revenue 
for the Panama Canal Authority (ACP) 
to around $2billion in 2021, reinforcing 
its leadership in the development of the 
country´s economic upturn. 
According to the Minister of Economy 
and Finance (MEF), Dulcidio de la 
Guardia, the international landscape 
looks more promising for 2017, and this 
is expected to have a positive effect on 
Panama´s economy. As Minister de la 
Guardia explained to local media, the main 
drivers of growth are construction, the 
exploitation of mines and quarries, the 
generation of electricity, and investment 
in public infrastructure. Among these 
public investments, it is worth highlighting 
the $137 million investment on the third 
bridge across the Panama Canal and the 
construction of the city´s second met-
ro line, key projects that will continue 
contributing to the country´s growth 
trend for the next decade. As Minister de 
la Guardia explained, the improvement 
of the global landscape “Will generate a 
greater demand for goods and services 
exported by Panama”, and recent export 
figures from the Comptroller General of the 
Republic point in this direction, indicating 
that exports increased 4.4% in January this 
year, with this trend expected to continue 
throughout 2017.
Panama´s growth model relies on its ability 
to remain a competitive and attractive 
destination for international investors. 
Its dollarized economy, political stability, 
consistent economic policies and a 
favorable regulatory framework, contribute 
to Panama´s regional leadership as one 
of the main investment destinations in 
Latin America. The country also benefits 
from a long history of low inflation, and 
a protrade attitude that has increased 
the country´s openness to Foreign Direct 
Investment (FDI). Panama is also one of 
the least bureaucratic in the world and 

its government consistently supports 
trade and offers international investors 
protection. Another incentive for investors 
are Special Economic Zones (SEZs), 
located in strategic points of the country 
that provide immigration, tax and labor 
benefits to promote the development of 
specific economic activities. The confidence 
displayed by analysts and international 
investors is reflected in high levels of 
growth in FDI. According to the Comptroller 
General of the Republic, Foreign Direct 
Investment (FDI) increased 16% in 2016, 
reaching $5,209 million and representing 
most of FDI in Central America. 2016 also 
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The Panamanian banking sector has 
evolved into one of the most important 
global financial centers of the 21st 
Century. Comprised by 91 institutions 
and representing around 10% of the 
country´s GDP,  Panama´s vibrant and well 
regulated financial sector has long been a 
cornerstone of the country´s economy. 
Panama´s International Banking Center, 
which comprises Panamanian and foreign 
banks, reached $121,075 million in assets 
in 2016, a record level that represents a 
3.3% jump compared to the previous year. 
Financial intermediation grew by 6.6% 
due to the good performance of the 
International Banking Center´s financial 
services, which registered an 8% increase 
in the loan portfolio to the private sec-
tor, mainly reflected in credit cards and 
consumer loans. Historically, banks in 
Panama are also well capitalised, adding 
to the long-term confidence in the 
country’s financial sector. 
For a complete picture of the Panamanian 
financial sector’s situation, we met with 
the Minister of Economy and Finance 
Dulcidio de la Guardia, who pointed 
out that Panama´s financial sector is 
ranked as the most competitive in the 

region. This is in large part thanks to 
the notable stability of the country´s 
political processes,  as well as its 
business friendly operating environment 
and consistently low inflation rates. 
For Minister de la Guardia, in order 
for Panama to continue experiencing 
growth in the coming years it´s crucial to 
ensure the economic growth continues 
through a fiscal policy that enables 
the sustainability of the Panamanian 
public finances and maximises the 
competitive advantages the country 
has, associated with its geographical 
position and its logistics, trade, financial 
and legal services sectors. He reassured 
“One of the priorities of the Ministry is 
to ensure that Panama complies with 
high standards in fiscal and financial 
transparency, and to be a proactive actor 
in the fight against financing terrorism”. 
Panama´s insurance sector grew 5.6% in 
2015, according to the Superintendency 
of Insurance, the industry´s watchdog. 
Recent statistics show that in January 
2017 there was an increase in several 
segments of the insurance market in 
the country compared to the previous 
year. Multirisk insurance grew over 
20% followed by industrial insurance 
(16.5%), health insurance (16%) and 
group live insurance (13%). Overall, the 
country´s insurance sector is stable, and 
continued growth seems likely, backed 
by high disposable incomes and the 
Superintendency´s focus on  increasing 
the level of quality of the reinsurance 
market and the goal to transform Panama 
into a reinsurance hub. 
One of the fastest growing forms of 
financial services entities are fiduciary 
trusts. They are playing a growing 
role in financing Panama’s ongoing 
development following an explosion in 
their activity, and reaching $20 billion in 
assets administrated by them. There are 
currently 70 licenses and this figure keeps 
increasing every year. 

To find out more about this thriving sector we met with José Manuel Jaén, Managing 
Director of Assets Trust. 
Established in 1980 Assets Trust is the oldest non-banking fiduciary services company 
and offers individuals and corporations its experience in planning and constituting 
trusts, as well as other 
legal structures of similar 
n a t u r e i n d i f f e r e n t 
j u r i s d i c t i o n . A s M r. 
Jaén explains, “We are 
characterised for giving 
tailor-made services, 
it´s not a service for the 
mass. We are creative and 
we like to enter any type of 
business in which the figure 
of an unrelated third person 
can enter to guarantee or 
administer something for 
others  ́ interests”. Trusts 
have given a new level of 
confidence to developers to carry out their projects. As he points out, they are a necessary 
tool for the development of the financial system and give much more flexibility and 
security in business when executing the most expeditious rights and obligations.
Assets Trust focuses on Latin American families, but considers North America an 
interesting niche. They are the fiduciary of the first artificial island in the Latin American 
Pacific Ocean as part of Santa María, in Costa del Este. They have also experienced 
more activity in Punta Pacífica, Paitilla and Casco Viejo. Their goal is to continue being 
a leader in the sector, and as Mr. Jaén stated, “This year we also hope to have new 
opportunities inside the mass financial products market. We also want to exploit the 
securities exchange and fiduciary emissions”, he concluded.
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broke the country´s record of receiving 
multinationals, with the incorporation 
of 25 new companies, bringing the 
total to 134.
In the medium term, Panama’s growth 
is likely to continue leading the region. 
Public and private investment should 
also remain strong and the country’s 
outlook as a regional transportation 
and financial leader has never been 
greater. 
Are you curious to find out more about 
Panama? Our report highlights areas 
of interest for investors, and presents 
potential partners.
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2016 was a monumental year for the 
services sector in the country, with the 
Panama Canal expansion, the US dollar 
and a continuous increase in Foreign 
Direct Investment strengthening its 
globally-oriented services economy. 
Accounting for more than 80% of 
the country´s GDP, the Panamanian 
services sector is set to continue thriving 
following last year´s record for receiving 
multinationals, its continuous economic 
growth, and significant infrastructure 
projects such as the enlargement of the 
Port of Balboa or the inauguration of 
Tocumen International Airport´s new 
terminal, fostering a prosperous climate 
for investment. 
Characterised by a multicultural environment, 
Panama´s continuous openness to foreign 
investment and to foreigners in general is 
reflected on the steady inflow of foreign capital. 
According to the Comptroller General of 
the Republic, Foreign Direct Investment 
(FDI) increased 16% in 2016, reaching 
$5,209 million and representing most 
of FDI in Central America. 2016 also 
broke the country´s record of receiving 
multinationals, with the incorporation 
of 25 new companies, bringing the total 
to 134. 
Part of this investment has been 
reflected on the automotive sector, which 
has experienced exponential growth. 
Grupo Corporativo Pérez, a Panamanian 
company with vast experience not only 
in the automotive sector, but also in 
transport, logistics, finance and real 
estate, has benefited from this growth, 
since they provide their services both to 
national and international companies.  
As the representatives of brands like 
Toyota, Lexus and Hino for over 60 years, 
Grupo Corporativo Pérez is a leader with 
23% of the market and it is the only 
distributor that takes part in almost all 
the auto segments, with commercial, 
passenger and luxury vehicles. The 
group, conformed by Ricardo Pérez S.A, 
Interoceanic World Cargo, Plaza del Este, 
Parque Logístico Panamá and Tambor, 
strives to be a reference in customer 
service in the country, not only in their 
main sector, automotive, but in all the 
other industries they´re involved in. As 
Javier Díaz, CEO of the group told IGM 
Investments, the significance of Panama 
for the automotive sector is huge, “Being 
the smallest country in the region, we´re 
the biggest market, with 65,000 units 
sold every year”, he said.
For Panama to remain competitive, it is 
crucial for its services sector to continue 
thriving and meeting the demand coming 
from this continuous investment inflow. 
As part of this effort to remain 

competitive and continue attracting FDI, 
the Chamber of Commerce, Industry 
and Agriculture of Panama (CCIAP) 
serves as a source of information, not 
only for all its members, but also for 
foreign companies arriving to Panama, 
giving them orientation on investment 
opportunities in the country. Jorge García 
Icaza, President of CCIAP highlighted 
some of the advantages Panama offers 
as an investment destination, including 
its modern and well connected airport, its 
strong currency, and solid financial sector. 
As he pointed out: “We are fascinated to 
have tourists and investors coming to 
Panama to build a more modern country, 
with a vibrant and growing economy”. To 
this purpose, CCIAP also organises several 
fairs in the country, including Expo 
Turismo, Expo Logistics and Expocomer, a 
multimodal event that has been going on 
for 35 years with expositors from around 
60 countries. The idea is for expositors to 
meet Panamanian and regional buyers 
that are looking for new products to 

distribute in the region, and to increase 
FDI. As Mr. García Icaza explained, part 
of  CCIAP´s  responsibility is to connect 
foreign investors from all over the world 
with local entrepreneurs. Trade missions 
are organised and meetings with foreign 
delegations take place at least once a 
month for them to get to know Panama 
and Panamanian entrepreneurs. CCIAP 
also organises two or three roundtables 
in which all its members, around 1800, 
establish contact with foreigners from 
around six countries. These events are 
also carried out abroad, in countries such 
as Germany or Cuba, and with Turkey and 
Dubai on agenda. All these efforts are 
increasing FDI figures exponentially, and 
the services sector needs to keep up with 
this growth.
Following the Canal expansion, along 
Panama´s vast experience and know-

how in shipping and trade, the country is 
certainly increasing its role as a hub for 
the Americas. Inaugurated in June last 
year, the expansion of the Canal is the 
country´s largest infrastructure project 
since its opening in 1914. The expanded 
Canal increases the waterway´s capacity 
to meet the growing demand of maritime 
trade using bigger vessels, which turns 
into economies of scale. There are several 
parallel projects along the expansion, 
including a third bridge over the Panama 
Canal -known as the Atlantic Bridge-, 
which will consist of a four lane vehicular 
suspension bridge of 1,050m in length. 
The Atlantic Bridge will be the world´s 
largest concrete cable stayed bridge 
and adds to the two existing Panama 
Canal bridges: The Centennial Bridge, 
and the Bridge of the Americas, both 
located on the Pacific. There are also 
plans for logistics parks on the western 
side of the canal, with a dock that could 
have barges to cross lake Gatun without 
having to pay tolls through the canal. It is 

worth highlighting the increased effort in 
promoting Panama as the Port of Central 
America. In Mr. García Icaza´s words: 
“Panamá is a port with two oceans; we 
have ports on both sides which are only 
within one hour from each other”.  As he 
pointed out, big ships arriving from Asia 
will not only go to the United States´ 
east coast to unload in New York, but 
will arrive to Panama to unload goods 
that are going to the south or the west 
coast of the United States, crossing the 
canal, boarding containers coming from 
the south and then crossing the canal 
and reaching the east coast of the United 
States.  As he explained, “Transhipment 
will be a great business in logistics that 
will add value” and it is also possible to 
produce in the Pacific or the Atlantic and 
serve the markets on the east and west 
of the United States at very competitive 

costs. Another important aspect that 
could make Panama the Port of Central 
America is customs integration, an 
area in which there has already been 
progress. As Mr. García Icaza pointed 
out, “We can become the Port of Central 
America with producers loading at much 
more competitive costs in Panama, as 
shipping lines have more competitive 
tariffs from Panama than from Costa 
Rica or El Salvador, since NeoPanamax 
ships can´t arrive there. They can take 
advantage of these cheaper tariffs in 
Panama´s modern ports, and have more 
competitive prices in products arriving 
to Europe or Asia”. 
Because of the importance of Panama as a 
hub for the Americas, and since 80% of its 
economy is based on the services sector, 
there is a high demand for sophisticated 
information technology (IT) services. IT 
services has experienced steady growth 
since 2007. Panama was one of the first 
to offer 4G connectivity in the region and 
among the first in the world to provide 
universal access to Wi-Fi. There are 
seven submarine fiber optic lines that 
pass through Panama on their way to 
the rest of the world, making Panama a 
real telecommunications hub that also 
serves as a connection point between 
Central and South America. Hence, there 
is a high concentration of companies that 
provide IT services to the whole region. 
A clear example of this is SI Wireless, 
a company with over 13 years in the 
market that has contributed to Panama´s 
infrastructure and modernisation and 
today offers fibre optic Internet, data 
and IP telephony. SI Wireless has been 
involved in emblematic projects such as 
the construction of Panama´s metro line 
1, and now also provides their services 
in the construction of line 2. They were 
also the communications provider for 
all the companies that worked in the 
expansion of the Panama Canal, and have 
participated in international tournaments 
and conventions among many others. 
Diminishing the digital divide is still an 
issue in the country; an increase in access 
to IT would lead to better education, 
growth and innovation. This is what Si 
Wireless is focusing on, positioning itself 
in remote locations as the only provider. 
As Aldemaro Fonseca, General Manager 
of the company puts it “We are good 
reaching locations others don´t, and it´s 
what we want to continue encouraging. 
The fact big companies don´t want to 
invest outside the main urban areas 
has ceased their growth, but we are not 
scared. If there is a national growth in 
remote areas, we will attend it”, he said.  
Another successful company specialised 
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on IT services and solutions is Network Communication (NETCOM), which also 
offers contact center infrastructure and Carrier Class solutions. With 11 years in the 
Panamanian market, they are also present in Costa Rica and their combined operations 
reached USD 12million last year.
NETCOM´s aim is to develop competitive advantages in their clients, through specialised 
consultancy in communications and contact centres allowing them to improve the 
productivity, efficiency and profitability of their businesses. For Enrique Soler, Director 
of NETCOM, their two differentiating pillars are human capital and good service. In 
his own words: “One of the key elements in NETCOM´s success is human capital; 
we don´t only trust their performance but also that their capacitation, dedication, 
enthusiasm and tenacity is perceived by the client”. As he explained, NETCOM offers 
cutting edge technology in contact centers, a key tool in offering services to current 
and future clients. As Avaya users and distributors, NETCOM wants to be the leader 
in communications solutions and contact centers, recognised for their quality service 
and customer satisfaction. All these successful companies are contributing to reach 
Panama´s goal to become the IT hub of the Americas.
With the high connectivity Panama offers, there is also a growing need for cyber 
security. There is currently a lack of people specialised on this issue in Panama, a gap 
that Fronteras Security is trying to fill. Originated by the merger between Cable Onda 
and CyberInt, an Israeli company specialised in cyber security, Fronteras Security offers 
services and solutions, adapting to the business needs. Some of these services include 
prevention, detection and investigation of cybernetic fraud. The company has been 
growing between 15-20% annually and has expansion plans in Central America. One 
of their most innovative services is Security Information Ever Management, where 
they are pioneers. We spoke to Carlos Alvarado, CEO of Fronteras Security, to find out 
more about this service. As he explained, “We monitor all our clients´ security and 
store all their security events to track and do a forensic analysis. This is linked with 
a SOC- Security Operation Center, in which we have personnel 24/7 that can alert the 
client of any eventuality and give them support”. This platform allows to connect to 
networks where the cyber attackers are connected and learn their plans or trends to 
proactively warn the client based on the records.
Another company that provides services to the rest of the region from Panama is Canon. 
Clients operating internationally benefit from Canon´s wide range of tools to work more 
comfortably and efficiently through their integrated solutions, ranging from sales to 
office equipment maintenance. Canon, which is celebrating its 50th anniversary this 
year, consistently examines technology trends to determine what the market and 
clients require. With a growth of 6% in 2016, and a similar figure expected for this 
year, Canon wants to offer innovative high quality digital images with precision and 
speed with their cameras. They also intend to penetrate the commercial print market, 
and introduce the medical business into the country. In the medium term, Canon also 
aims to become the leader in hardware and software solutions for the administration 
of documents and workflow. As Elsa de Sucre, President of Canon Panama told IGM 
Investments in an interview, “Our challenge is to work tirelessly to become the leaders 
in the national market, to provide our clients with technology and solutions that can 
speed up their processes and improve efficiency and productivity, as well as savings 
in operational costs. Following our corporate philosophy -to live and work together 
for the common good-, we will continue focusing on offering an excellence in service 
to our clients, contributing with the country´s culture to improve life quality”. With 
4,134 registered patents in the United States, the new trends are marketed in Panama, 
providing state-of-the-art technology to companies already established in Panama, 
and new ones starting operations in the country.
Along all the projects that will continue rising the country´s competitiveness and 
appeal as a destination for FDI, Panama offers a vast number of legal benefits that 
increase the country´s attractiveness. Renown for offering tax incentives, the country 
is the registered domicile for over 500,000 corporations, making it the second most 
popular jurisdiction to incorporate in the world, after Hong Kong. The incorporation 

process is quick, with minimal costs, 
and the country has a territorial tax 
system, meaning income is only taxed 
if it derives from Panama, therefore no 
tax is payable when income is obtained 
from a source outside the country. One of 
the most reputable firms in the country, 
Durling&Durling, has the know how in 
the organisation of corporations, as well 
as considerable experience in Maritime, 
International Business, and in Trademarks 
and Intellectual Property matters. Clients 
from countries with high taxes benefit 
from a corporation in Panama and the 
firm has clients from all around the 
globe, including South America, Europe, 
Asia, Africa and to a lesser extent, the 
United States. Established in 1962, 
Durling&Durling organises corporations 
for clients that specifically request them; 
in words of Ricardo Durling, Managing 
Partner of the firm: “Corporations are not 
sold but organised following a request 
from a particular client who provides the 
necessary information to establish it”. 
As Mr. Durling explained, the Panamanian 
corporation is very practical, and once 
organised, it starts working straight 
away. Panamanian corporations don´t 
require errands that in other countries 
delay the process; in Panama it can take 
only 24 hours for them to be functioning. 
As he told IGM Investments, they are 
very similar to the ones in the USA, and 
Delaware in particular. Corporations 
isolate the individual from their capital, so 

in case of bankruptcy, it is the corporation 
that suffers the loss, and not the client 
directly.
Another important firm with strong 
competence in this sector is MLS&Associates, 
with expertise in the incorporation, 
organisation and operation of offshore 
companies not only in Panama, but also in 
British Virgin Islands, Belize, Jamaica and 
other countries in which the procedure for 
in-corporation of corporations is similar 
to Panama´s. With operations since 2007, 
most of their clients are ship owners 
they register in the Panama Maritime 
Authority. MLS&Associates offers a “One 
stop service” covering the full spectrum 
of maritime-related matters, including 
ship registry and finance, filing of 
applications to obtain Ship Station Radio 
Licenses, maritime litigation, among 
many others. The fact they carry out most 
of the procedures in the maritime sector 
is a strong differentiator for the firm. As 
Brenda de Torres, General Manager of 
the firm explained, Panama stands first 
in gross tonnage and in ship registry, as 
it offers many advantages to ship owners 
who want to register their ships under the 
Panamanian flag. And this is something 
MLS&Associates wants to tap into. As 
Ms. De Torres stated, “We have great 
expectations this year to reach the first 
place in ship registry in the country”. 
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Zones of Prosperity

Escalating trade figures and creating 
employment are Panama´s Free Trade 
Zones (FTZ), a key engine driving 
Panama´s economic growth and 
improving social development. Panama´s 
19 FTZs are extremely appealing to foreign 

Bolstered by the country´s economic 
growth, its geographical position and 
the wave of investment in recent years, 
Panama´s construction sector is booming, 
with a great deal of opportunities for fresh 
investments spurred by the expansion of 
the Panama Canal, making Panama a 
regional leader in the sector. 
Construction is a dynamic and crucial part 
of Panama´s economy, accounting for 16% 
of its GDP in 2015 and generating 180,000 
direct jobs. The sector is expected to grow 
14% in 2017, driven in great part by public 
investment projects. Some of the most 
significant ones include the continuation 
of the third bridge over the Panama Canal, 
an investment of $570 million; the $137 
million investment in Ciudad Esperanza, 
and the construction of the metro´s 
second line. In the private sector it´s  
worth mentioning the construction of the 
first generation plant based on natural 
gas in Central America, an investment of 
$1,150 million, as well as the close to $6 
billion investment in the Panama Copper 
mining project, both located in Colón.
 The consistent growth in construction over 
the past ten years has hugely impacted 
the rest of the economy. Iván de Ycaza, 
President of the Panamanian Chamber 
of Construction was very confident: 
“Construction has a multiplying effect 
on other sectors. We consider the overall 
input of the construction industry to be 
31% of the GDP, and no other sector is at 
that level”, he said. With Foreign Direct 
Investment (FDI) being the highest in 
Central America at  close to $6billion, 
Mr. Ycaza highlighted the importance 
of ensuring investment is stimulating 
infrastructure development and real 
estate projects. As Mr. de Ycaza explained: 
“The best tool to maintain activity in 
construction is for the government to 
approve a Public-Private partnership 
(PPP) law that would allow to build 
many projects the government might 
not have the financial capacity for”. 
This would create an interest not only 
for local but also for foreign investors. 
One of the sectors directly impacted by 
the developing infrastructure projects 
is cement. Although the industry has 
experienced a slowdown, partly because 
of the conclusion of the Canal expansion 
last year, recent government figures 

look positive for the first two months of 
2017. There has been a 19.7% increase in 
ready-mix concrete and a 5.1% increase 
in grey cement compared to last year. 
Industry experts are also optimistic about 
the industry’s performance this year. 
According to Jorge Azcárraga, General 
Manager of Cemento Interoceánico 
“The industry has dropped around 
20%, compared to what we used to 
produce before, but this doesn´t mean 
the figures aren´t interesting. We 
hope with the big projects that will be 
executed this year, demand will continue 
increasing”, he said. Established in 
2006, Cemento Interoceánico is a 100% 
Panamanian company that has centred 
in the area of Chorrera, located 45km 
from the city. With a big focus on client 
satisfaction that has reached 94% 
according to IPSOS, specialised in quality 
control, its growth for the past four 
years has been consistent, and from 5% 
of the market it now has around 12%. 
Cemento Interoceánico also has social 
responsibility at its core, and the Chamber 
of Construction has recognised them as 
the top environmentally friendly company 
among its affiliates.
A big portion of the additional growth 
of the sector has come from real estate, 
which has experienced a remarkable 
growth since 2006, with a surge in 
construction projects to fill the increasing 
demand in the residential and commercial 
sector. A clear example of success is Altos 
de Vistamares, the oldest and biggest 
developer of projects in the mountains. 
Altos de Vistamares currently has two 
projects: Altos del Cerro Azul and Altos 
del María, located in the East of Panama 

investors, with tax, labor and immigration 
benefits for the development of their 
businesses, enabling them to expand to 
other markets. 
Panama´s biggest private FTZ, Panapark 
Free Zone, offers a diversity of products 
for a wide range of companies; small, big 
and multinationals. It is located East of 
the city, an area with huge potential for 
growth. After the success of “Zona Franca 
Las Americas”, Consorcio Industrial de las 
Americas was constituted, combining 
two entrepreneur groups from Venezuela 
and Panama to develop this second 
FTZ. Panapark Free Zone offers all the 
tax, labor and immigration benefits 
following international quality standards, 
and provides easy access with modern 
roads and proximity to the metro. As 
General Manager Magda Echeverría 
put it: “Panapark Free Zone offers the 
highest attributes in terms of quality, 
modernism, vanguard, and air and 
maritime connectivity”. It is located 6km 
from the airport´s air cargo, 20 minutes 
away from the Port of Balboa and 40 
minutes from the Port of Cristobal, 
enabling easy and rapid access to the 
park. 
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province and the West, in the area of Sorá, respectively. Their strength has been giving 
investment opportunities to people that opted for a second home in the mountain 
area, within a short distance from the city. 
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Impact of maritime activity on Panama's economy

National GVP

76,925.8

Total impact of 
maritime activity

9,769.8
11%

Source: The Maritime Chamber of Panama
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Ricaurte Castrellón, GM of Altos de 
Vistamares (Real Estate Division - Grupo 
Melo) talked about other projects with 
added value, including Siena, a villa that 
will contain apartments, townhouses 
and individual houses that will activate 
growth and commercial movement in the 
area. Great part of the demand comes 
from the US. “There is an important 
community from the US that has decided 
to live in Panamá for retirement”, he 
stated. This is partly because of the 
peaceful environment these projects 
are located in, as well as their accessible 
prices for foreigners. 
Another thriving sector the US is a crucial 
market for is logistics, since they are 
Panama´s first trading partner and the 
main user of the Panama Canal. With a 
privileged geographical location, right at 
the center of the American continent, 
Panama´s logistics sector ranks number 
one in Latin America by the World Bank.  
A crucial sector for the Panamanian 
economy, logistics represents around 

35% of the country´s GDP and has made 
Panama one of the most important 
logistic hubs worldwide, reinforced by 
the expansion of the Panama Canal last 
year. With the US representing 30% 
of their clients in Panama, America 
Logistics Group is a clear example of the 
significance of this market for the sector. 
With 7 years of international experience, 
America Logistics is a freight brokerage 
company that offers outsourced logistics 
with modern technology and customer 
service at its core. A key aspect for 
America Logistics Group is to meet its 
clients to understand their needs and 
find the way to support them throughout 
the whole process with their experience, 
resources and knowledge, adding value 
to the service they provides.  As Manuel 
Andrés García, Business Development 
Director explained to IGM Investments, 
“Our first characteristic is the 
commercial focus, which is what we´re 
selling, identifying clients that want to 
buy the complete outsourced logistics. 

Secondly, we let them know we have the 
knowledge to execute and the necessary 
experience”. Another important selling 
point is having a centralised inventory 
for the region, somewhere with rapid 
access. In Mr. García´s words: “If one had 
USD 10 million in inventory, now it is 
possible to have USD 2million, that is 
the focus we are trying to promote and 
communicate to our clients”. 
Despite the importance of the sector and 
its continuous growth, there is still a lot 
to be done. The further development of 
the logistics sector is one of the priorities 
of the current government, which has 
pushed forward several actions with the 
private sector as a window for foreign 
trade, particularly tapping into its good 
relations with the United States. Part 

of the $19 billion Strategic Plan 2015-19 
includes the government´s $3.2 billion 
investment in further developing the 
logistics sector. For Marco A. Guerra, 
General Manager of C.B Fenton & CO, 
part of Chilean Ultramar Group, a key 
challenge in the sector is the development 
of professionals and as he pointed out, 
“Our major difficulty was to find the 
right people that had the capacity make 
mistakes, correct them and keep going. 

This might be because of the Latin 
American culture, oriented towards 
letting others tell us what to do, instead 
of trying themselves”. For Mr Guerra, it 
is necessary to develop entrepreneurship 
within  their organisation.  Founded 
in 1916, C.B. Fenton & CO are shipping 
and cargo agents as well as logistics 
operators. As part of an international 
group, they are present in most countries 
in America, and some of their main 
clients include shipping lines, the mining 
industry and energy companies, among 
others. For Mr. Guerra, it is crucial not 
only to offer a service to their client, but 
to become their partners and go beyond 
the provider-client relation, focusing 
on communication, empathy as well as 
anticipating comprehensive solutions. In 
Mr. Guerra´s words “We make the most 
of being part of a group and provide 
regional and international services. 
Nowadays, clients look for solutions for 
different countries and we can be a one-
stop shop”.
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The irresistible Central 
American Charm

Photography: Tourism Authority of Panama (ATP)

With the country´s excellent connectivity, 
its vast diversity and an abundance of 
attractions, Panama´s tourism industry 
is set to continue flourishing. From 
ecotourism, to business or luxury tourism, 
the country offers a  rich variety that has 
attracted an increasing number of visitors 
in recent years. 

“Tourism represents around 8,1% of Panama´s GDP, 
and employs around 9% of the population”

Contributing to 8.1% of the GDP and 
employing around 9% of Panamanians, 
the sector has been thriving for the 
past 13 years, becoming an increasingly 
important player in Panama´s economy. 
This is not surprising, for Panama is 
fortunate to have many of the aspects 
tourists from all around the world look 
for when traveling: Gorgeous beaches, a 
tropical climate, jungle, wildlife, and a 
cosmopolitan and safe environment.
Home to 940 avian species - the largest 
number in Central America - Panama´s 
biodiversity is staggering, with hundreds 
of animal species found nowhere else in 

the world. Its virgin rainforests, pristine 
tropical islands, world-class fishing, and 
diving spots are an eco-tourist´s bliss. 
Panama has over a thousand islands on 
the Caribbean and Pacific coasts, and 
situated on the northwestern Caribbean 
coast is Bocas del Toro, one of Panama´s 
most internationally  renowned spots. 

This archipelago of tropical islands is 
paradise for eco-tourism, surfing and 
scuba diving, with wild and undeveloped 
beach areas waiting to be discovered. Off 
the northern coast of Panama, another 
archipelago is operated and protected 
by the Kuna Indians. San Blas, with 378 
islands that remain intact and deserted 
beaches to satisfy any visitor with 
Robinson Crusoe fantasies, is the perfect 
escape within just a few hours from the 
city. Another archipelago that covers 
around 250 mostly uninhabited small 
islands is the Pearl Islands, a name that 
follows the great amount of pearls found 

in the area when they were discovered 
back in 1503. The Pearl Islands are located 
in the North Pacific Ocean, not far from 
mainland Panama, and are famous for 
their white-sand and turquoise beaches, 
as well as for its marine life. 
But crystalline beaches and paradise 
islands are not the only thing Panama 
has to offer. Set just outside the town 
of Boquete, in the country´s western 
highlands, the Barú Volcano National Park 
is impressive. Rising to a height of 3,478 
meters, the Barú Volcano is Panama´s 
highest point and its only volcano. It is 
surrounded by rivers and fertile highlands 
which make the volcano a great hike 
for those prepared to go uphill for 13.5 
kilometres, a serious all-day trek. But 

the wonderful views of the valley bellow 
make the steep walk worth it, and if the 
weather is clear, it is possible to see the 
Pacific and the Caribbean from its peak.  
The Barú Volcano National Park is also 
home to around 250 species of birds, 
including the gorgeous quetzal or the 
black-bellied hummingbird, as well as cat 
species like pumas and leopards.
The isthmus also offers first-class 
adventure sports such as rafting, surfing, 
skydiving, four-wheel driving in the 
jungle, and much more. With this rich 
diversity, it is not a surprise that the 
World Economic Forum´s Travel & Tourism 
Report  2017 ranked Panama number 3 in 
Latin America.   

Randol Aoun
 General Manager

SEVILLA SUITES APART HOTEL

Percentage share of visitor arrivals through Tocumen Interna�onal Airport.
January to October of 2016

Did you know?

“The new Amador Convention Center is expected to open 
its doors in 2018, boosting MICE 

tourism in the country”

The Capital also takes pride on its 
beautiful historic quarter or Casco Viejo, 
boasting Spanish colonial architecture 
with orange-tiled roofs and rich colours. 
By day, Casco Viejo is perfect for drinking 
coffee in one of its squares or by the 
ocean, or for browsing its markets and 
small shops in every corner. You can also 
enjoy an infinity of culinary delicacies 
in its many restaurants and rooftops. 
At night, you can breathe an air of 
authenticity, with music pouring onto 
every street and plenty of charming bars 
and rooftops spread across the old town. 
A very pleasant area with a beautiful 
view of the city is the Amador Causeway. 
Joining Panama City with four islands: 
Perico, Naos, Culebra and Flamenco, 
The Amador Causeway is the second 
longest boardwalk in the city.  It counts 
with a varied selection of national and 
international restaurants, nightclubs, 
and open parks. The area was part of a US 
military complex called Fort Amador that 
was established to protect the Pacific 
entrance to the Canal. It was built in1913 
with rocks from the excavation of the 
Culebra Cut during the construction of the 
Panama Canal. It is also home to Frank 
Gehry´s famous Biodiversity museum. 
Brightly coloured, BioMuseo is a 4,000 
square meter exhibition space and 

botanical park committed to highlighting 
Panama’s natural wonders and its role as 
a bridge between two continents. With its 
vivid appearance, BioMuseo has become 
a familiar landmark, that apart from the 
main spaces, also includes a public atrium, 
a space for temporary exhibitions, a shop, 
a cafe and multiple outdoor exhibits 
displayed in the botanical park. And not 
far from BioMuseo is the new Amador 
Convention Center (ACC), currently under 
development. 
Expected to open in 2018, the USD 

- Currently, you can find 7 ethnic groups in Panama, which are: 
Bri-bri, Emberá, Wounaan, Guna, Naso (Teribe), Ngöbe and Buglé.

- Panama hosts more bird species than the entire United States 
and Canada together. There are another 125 species of animals 
that you can only find in Panama and nowhere else in the world.

- 13,000-14,000 vessels pass through the Panama Canal each year, 
at a rate of about 35-40 per day.

- The Colon Free Trade Zone is the largest free trade zone in the 
Americas and second largest in the world.

193million project will have three spaces 
for fairs and exhibitions that will add up 
to 15,000 squared meters, plus an area for 
banquets as well as one for meeting rooms 
and a parking lot for 1,700 vehicles. This, 
alongside the expansion of the Amador 
Causeway to improve accessibility, are 
the most important measures taken by 
the government to attract MICE visitors, 
and will place Panama as one of the top 
countries in the region with infrastructure 
for this segment.
Furthermore, Panama´s exceptional 
connectivity is an important factor in 
favouring the arrival of tourists into 
the country. With over 89 destinations 
in around 35 countries, Panama is 
strengthening its position as the hub of 
the Americas.  2.1 million visitors entered 
the country in 2016,  leaving US$4.1 
million; a figure set to increase through  
the arrival of new airlines and routes.  
Recent ones include Frankfurt or Istanbul, 
and there are ongoing  negotiations 
with Qatar and the UAE, with Emirates 
expressing their interest in having direct 
flights from Dubai to Panama; should this 
go ahead it would become the longest 
flight in the world with over 17 hours of 
duration. Copa, Panama´s flagship airline, 
recently announced direct flights to 
Denver, making this its 11th destination 
in the US, which represents the highest 
number of visitors in Panama.  According 
to Panama´s Tourism Authority, 
Americans represent 18.5% of arrivals to 
Tocumen International Airport, heading 
the list of the top ten countries visiting 
the isthmus. This figure is followed by 
Colombians (13.9%), Venezuelans (13.7%), 
Spaniards and Brazilians. 
For business travellers, Panama City is a 
world-class destination, with fine hotels, 
modern infrastructure and top quality 
services. In this sense, Sevilla Suites, 
is a very well located Aparthotel in the 
financial district that meets the needs 
of business travellers, with rooms fitted 
with their own kitchen, a swimming 
pool, a gym and an excellent service in an 
impecable environment. We met Randol 
Aoun, General Manager of Sevilla Suites 

to learn more about the hotel sector 
in the country and their plans.  For Mr. 
Aoun, there are too many hotels in 
Panama, and demand doesn´t meet the 
current high offer. Hotels were segmented 
mainly into business and pleasure, 
but people started looking at different 
services and wanted alternatives. So 
hotels defined their identity and started 
offering new services, getting rid of their 
narrow segmentation, and creating a lot 
of competition. As Mr. Aoun explained, 
when someone choses an hotel they look 
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“ 2.1 million visitors entered the country in 2016, with 
Americans representing 18.5% of arrivals to Tocumen 

International Airport”

Photography: Municipal Government of Panama

at the price but also at the services they 
are getting. In his own words:  
“Now people know well where they 
are going to, they fall in love with the 
hotels and it´s when that circle begins, 
which is what we desire. All clients are 
important but the most important ones 

are those who return, because they 
trust us”. Sevilla Suites receives many 
corporate clients from the different 
infrastructure projects that are taking 
place in the country. The hotel strives to 
offer something unique for their clients. 
As he told IGM Investments, they are 
creating strategic alliances with the 
restaurants in the area, whether Italian, 
Peruvian or Chinese; they arranged a 
menu with all of them for guests to 
choose as if they were at the restaurant. 
The hotel calls them directly and there is 
no delivery cost. This service is requested 
particularly by guests doing from the US, 
and since North Americans represent the 
highest number of visitors in the country, 
Sevilla Suites also offers an American 
breakfast with products these particular 
clients demand the most. Another 
important plan for Sevilla Suites is its 
rooftop bar, an area that will be directed 
to the local public, and of course, a place 
their guests can enjoy. As Mr. Aoun said, 
“Hotels spend millions in advertising for 
people to sleep, buy and eat at the same 
hotel, but this doesn´t happen often as 

it is more common for guests to wander, 
eat and go shopping outside. Our idea is 
that when guests see the ambience, they 
feel like participating, we want it to be 
attractive”.
Another boutique hotel that has been 

incredibly successful is Toscana Inn. 
Located in the central area of El Cangrejo, 
it has been ranked as one of the top hotels 
in the city by TripAdvisor for the past 5 
years. Toscana Inn was built six years ago 
and is managed fully by Panamanians. 
It counts with 91 rooms, a restaurant, 
AC, wifi in all rooms, international 
calls and other services. We met José 
Fernando Soto, Executive Director of 
Toscana Inn to learn more about what 
the hotel has to offer. As he explained, 
the hotel complements its services with 
a travel agency that offers guests tourist 
information, airport pickup, and tours. 

The hotel counts with a wide variety of 
guests from all over the world. Toscana 
Inn is focused on groups, not only from 
Latin America but also form Germany 
and Hungary. As Mr. Soto said, “We are 
very visible on TripAdvisor, where we 

are very well ranked. Visitors arriving 
to Panama rank us among the top ten 
hotels in the city, despite the fact we´re 
not a chain”. Toscana Inn´s objective 
this year is to increase occupation from 
60%, which is the usual occupancy rate 
between July and December, to 75%. As 
Mr. Soto puts it: “This can simply be 
achieved by traveling and promoting 
the hotel in bordering countries such as 
Colombia or Costa Rica, where they have 
a high frequency of flights to Panama at 
a low cost”.


